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Industry News

Somers of Vigon a Finalist

In EY Entrepreneur Contest
eSteve Somers of Vigon International
has been named a finalist for the EY
Entrepreneur Of The Year 2016 Award in
the greater Philadelphia area.

Founded and produced by EY, the
Entrepreneur Of The Year Awards are
nationally sponsored by SAP America,
Merrill Corporation and the Ewing Marion
Kauffman Foundation. Celebrating its
30th year, the award recognizes entrepre-
neurs who demonstrate excellence and
extraordinary success in such areas as in-
novation, financial performance and per-
sonal commitment to their businesses and
communities.

Regional award winners are eligible for
consideration for the EY Entrepreneur Of
The Year National program.

Glo Minerals Joins PETA

Bunnies Program
®Glo Minerals is now part of PETA’s
Beauty Without Bunnies Program, vowing
to not test products on animals, not use
ingredients tested on animals, and not sell
into markets that require animal testing
by joining PETA’s Beauty Without Bunnies
Program.

“Glo is committed to responsible be-
havior, holding true to the highest values
and ethical standards in everything we do.
Our corporate social responsibility policy
transcends those directly employed by
Glo, reaching through our supply chain to
validate the values and standards of our
vendor partners,”said CEO Jerald Wenker.
“Our PETA Cruelty-Free achievement for
Glo Minerals reflects this commitment to
holding ourselves to a higher standard.”

ICMAD and In-Cosmetics

Form Partnership
©The organizers of In-Cosmetics North
America have announced a partner-
ship with the Independent Cosmetics
Manufacturers and Distributors (ICMAD)
Association. The partnership will facili-
tate the promotion of the inaugural event,
Sept. 7-8, 2016, in New York City, to its
700-plus members.

Daniel Zanetti, exhibition director of
In-Cosmetics North America, comment-
ed, “We're thrilled to be partnering with
ICMAD. North America remains one of
the most creative and inspiring personal
care markets, with the recent growth of
manufacturers helping it maintain its po-
sition as the world’s leading market.

With a specific focus on helping in-
ternational cosmetic and personal care
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succeed in their highly com-
petitive industries, ICMAD will highlight
the benefits of attending the two-day
event, including networking, educational
and business opportunities.

“In-Cosmetics events have a reputa-
tion for providing invaluable knowledge
that inspires cosmetic manufacturers
to create exciting new products,” noted
Pamela J. Busiek, ICMAD president and
CEO.“We at ICMAD pride ourselves on
being able to offer assistance to our mem-
bers concerning constantly-evolving reg-
ulatory requirements.”

More info:
www.in-cosmeticsnorthamerica.com/

Jurlique Wins CEW's
Eco Beauty Award
eJurlique won the Cosmetic Executive
Women’s “Eco Beauty Award, which rec-
ognizes and honors beauty brands that
have moved further toward the goal of
sustainability.

More than 800 entrants were scored
based on a number of science-based
sustainability criteria that recognizes ef-
forts to reduce the use of environmen-
tally harmful materials and practices, and
increase consideration for human rights.

CEW members selected 212 finalists.
The winners were chosen by the CEW
board and select industry members.®
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“gld is now part of PETAs Beauty Without Bunnies Program, vowing to not
test products on animals, not use ingredients tested on animals, and not sell
into markets that require animal testing by joining PETA's Beauty Without
Bunnies Program. gld is committed to responsible behavior, holding true to

the highest values and ethical standards in everything we do.”



